














THE MID-ATLANTIC

green wedding
SHOWCASE

XLl 7LS[GEWI %SSV ERH XLI IRXMVI FYMPHMRK -R EHHMXMSR |

food in February will be a challenge, we strongly encourage you to serve organic and vegetarian fare if
possible.

7. What are last year’s vendors saying?
“I've always avoided traditional wedding shows because their values were different than my
company’s philosophy. Not only did the Mid-Atlantic Green Wedding Showcase feature ONLY the
most sustainable wedding vendors, but the event itself was green.The best part was that | booked a
wedding at the show and 2 more after the show.”

Ellen Frost, Owner, Local Color Flowers

“The wedding show was a big bundle of green joy and well wishes!! Where else can you enjoy the
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living (local goods & catering) besides the Mid-Atlantic Green Wedding Showcase. This is a show
that truly brings together those in all areas of industry with common interests combined to make a
couple’s dreams for their special day come true.”

Michelle Hilaire, Owner & Creative Director, Yours Truly, Michelle LLC

“The Mid-Atlantic Green Showcase was a fabulous way to connect with eco-conscious brides. Not
only was the show beautifully run, we were able to make important connections with other green
vendors.”

Laura Weatherly, President, Engaging Affairs, Inc.

8. What are the statistics from last year’s show?
Data shown is only from the brides and grooms who agreed to share their information. Not all couples
provided information, but we are glad to share what we collected.

Wedding date Budget
33.3% within 6-12 months 50.9% had a budget
M 30.2% within 3-6 months of $10,001-30,000
28.6% within 12 or more months W 22.6% had a budget

of $30,001-60,000

Reception Location

58.7% were having their reception Roles

in DC metro area (DC, NVA, 39.1% were brides

Annapolis, Baltimore) M 20.4% were friends
B 28.6% were in the Mid-Atlantic 18.3% were grooms

region (NY-NC)
I1.1% were in other US states
M |.6% were outside of the US

B 6.8% were parents

W 1.7% were partners
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9. Why the Samuel Riggs IV Alumni Center in College Park?
We wanted a location that:

m s central to Annapolis, Baltimore and Washington, DC

B near public transportation
m large enough for all of our amazing activities
|
|

has plentiful, free parking and
is green!

To learn more about UM'’s green efforts, visit http://www.sustainability.umd.edu/.

10. Why do | have to provide a $100 door prize?

Experience has shown that providing valuable prizes ensures that guests stay for the duration of a show
which means they are more likely to visit every booth — including yours! Not only should your door
prize be valued at $100, it should also be useful AND green.

1. Why do | have to submit my application now when the Showcase is not until

February?

We want to lock in all our exhibitors now and post your logo to the Showcase web site so that when
we begin promoting to attendees in December, your company will have maximum exposure from the

very beginning.

important dates
December 31,2010 — deadline for Early Bird rates
February 14,201 | — deadline for exhibitor REGISTRATION forms*

February 17,201 | — deadline for electrical and Internet requirements to Riggs Alumni Center
February 27,201 | — Mid-Atlantic Green Wedding Showcase

*Please note that until your payment is received, your company namellogo will not appear on the Showcase web site and you may not
select a booth.Therefore, we encourage you to submit your registration form as soon as your application is approved.

contact information

Lori Hill

Mid-Atlantic Green Wedding Showcase

c/o lori hill event productions, inc.and Green Showcases, Inc.
lori@greenweddingshowcase.com

301.549.3249

Monday-Friday, 9:00 a.m.— 5:00 p.m.
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