














5. What are the categories of exhibitors?
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Baby Gifts and Favors Photographer
Bachelor/Bachelorette Parties Gift Registry Planner/Consultant
Beauty Green Builders Plants

Caterer Honeymoons Publications
Cakes/Bakers Hotels/Guest Accommodations Restaurant/Rehearsal Dinners
Charity Insurance/Financial Planning Retailer

Dance Instruction/Fitness Invitations Tents

Décor Company Jewelry Transportation
Décor Items Lighting Undergarments
DJs Linens/Rentals Venue/No Lodging
Dresses Live Music Videographer
Entertainment Menswear Winery

Florist Offciant Other

6. I’m a caterer. May | serve food samples?

Absolutely! In fact, we encourage it! What better way to market your company? We only ask that you
serve your samples on compostable disposables and that you compost and recycle any of your waste.
Waste stations, comprised of recycling, compost and landfll bins, will be placed strategically throughout
the showcase foor and the entire building. In addition, while we realize that serving seasonal and local
food in February will be a challenge, we strongly encourage you to serve organic and vegetarian fare is
possible.

7. 1 don’t want to share my mailing list with you because | don’t want my clients
and prospective clients to be spammed.

Trust us. We hate spam just as much as you. We are only using this list to promote this year’s show
and nothing else. We will not use your list after the show as we realize most couples will be married
by the time we hold next year’s show.

We anticipate sending out no more than 5 promotional emails in advance of this year’s show. We
want to ensure that we have amazing awareness about, and attendance at, the show, so help us get
the word out to bring in customers for you! In addition, we want to save you time by promoting the
show for you.

However, if you would prefer to promote yourself, you are welcome to forward to your clients our I-

Contact notices or send your own emails. We only ask that you include a link to the Mid-Atlantic Green
Wedding Showcase web site AND include us on your email list (lori@greenweddingshowcase.com).
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8. Why the Samuel Riggs IV Alumni Center in College Park?
We wanted a location that:
is central to Annapolis, Baltimore and Washington, DC
near public transportation
large enough for all of our amazing activities

has plentiful, free parking and
is green!

To learn more about UM'’s green efforts, visit http://www.sustainability.umd.edu/.

9. Why do | have to provide a $100 door prize?

Experience has shown that providing valuable prizes ensures that guests stay for the duration of a show
which means they are more likely to visit every booth — including yours! Not only should your door
prize be valued at $100, it should also be useful AND green.

10. Why do I have to submit my application now when the showcase is not until
February?

We want to lock in all our exhibitors now and post your logo to the showcase web site so that when
we begin promoting to attendees in December, your company will have maximum exposure from the
very beginning.

important dates

February 12,2009 — deadline for electrical and Internet requirements to Riggs Alumni Center
February 17,2010 — deadline for exhibitor REGISTRATION forms

February 21,2010 — Mid-Atlantic Green Wedding Showcase

contact information

Lori Hill

Mid-Atlantic Green Wedding Showcase

c/o lori hill event productions, inc. and green showcases, inc.
lori@greenweddingshowcase.com

301.549.3249

Monday-Friday, 9:00 a.m.— 5:00 p.m.
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